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ENIXEIPHZIAKO NPOrPAMMA
ANTAIMQNIZTIKOTHTA- ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H emyeipnon ADD MARKETING [MPOBOAH KAI ANAMNTY=H ENIXEIPHZEQN MONOMPOZQMH IAIQTIKH
KEDAANAIOYXIKH ETAIPEIA nou edpelel oTnv nepipepeia  ATTIKNAG, evTaxbnke otn Opdon <«EpyaAeiobnkn
AvTaywvIoTIKOTNTAG» npoidrnoAoyiopyoU 400 ekar. Eupw. H dpdon otoxelel oTn BEATIiWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl MOAU HIKPWV E€MIXEIPNOEWY, €NEVOUOVTAGC OTOV MAPAYWYIKO E€KOUYXPOVIOUO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nigronoinong, kKabwg kal o branding kar wyneiakrn npoBoAn.

O OuvOoAIKOC npoUnoAoyiopuoc TnG enévduonc eival 200.000,00€ ek Twv onoiwv n dnuooia dandvn avePXETAl O€
100.000,00€ kai ouyxpnuaTtodoTteital and Tnv EAAGda kai 1o Eupwnaikod Tapeio Mepipepeiaknc AvanTtu&énc Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPoG XpnHaTodoTnon kail uAonoiegital, nepiAagpavel enevoUOEIq

OTIG NAPAKATW KATNYOPIEG:
v Mnxavnuata - EEonAiopog
v Wnoeiakn MpoBoAn

v MIoB0oA0oYIkO kOOTOG epyalopevwy (VEO NPOowmIKO)

M&ow TNG CUHHETOXNG oTN Apdon, N ENIXEipnoNn NETUXE:

v BeATiwoN TNG avTaywvIoTIKOTNTAG TNG

v au&non TnG kepdoPopiag TnG

v/ evioxuon TnG eEWOTPEPEIAG

v/ ENEKTAON TNG Ayopdc WE TN NpooBnKn VEWV NPoiovTwV & UNNPECIVV
v €Eao@aAion uwnAOTEPNG NoIOTNTAG NPOIOVTA & UMNPETIEC

v au&non TnNG NnapaywyikotTntac & BeATimon AsIToupyikwyv d1adIKaoiwV
v/ gvioxuon TNG ENIXEIPNUATIKOTNTAG

v dnuioupyia / dlaTAPNOoN NoIoTIKWV BECEWV £pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon anopEPovTag opeAn TNV avTaywvioTIKOTNTA TNG XWPac Kabwg

Kal oTnV TOMIKM OIKOVoMia.
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* 5 Kk ANANTYZHE KAl ENENAYZEQN =
EIAIKH TPAMMATEIA AIAXEIPIZHE : : .
MPOrPAMMATQN ETMNA & TX avantuén - epyacia - akAnAeyyin

EIAIKH YTMTHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
Mepipepelakng Avantuéng

Me tnh ouyxpnpatoddtnon tns EAAAdas kal tns Eupwnaikns Evwons
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